
 
 
 

DEFY YOUR SCENT EXPECTATIONS WITH THE NEW  
GORILLA PERFUMES COLLECTION 

 
The second collection from LUSH’s very own Gorilla Perfumers has arrived and will be available 
exclusively in 10 shops across North America and online! Featuring nine new, innovative scents inspired 
by the British countryside and its ancient heritage, music, emotions and literary figures. 
 
Believing that fragrances are likes works of art, the father and son team of Mark and Simon Constantine 
feel that perfumes should be memorable, inspiring and delightful.  With this in mind, they created a line of 
fine fragrances that are an antidote to boring mass-market scents and a movement to get people excited 
about good quality perfume.   
 
Luca Turin and Tania Sanchez, renowned perfumers and co-authors of the Little Book of Perfumes: The 
100 Classics and Perfumes: The A-Z Guide, recently tweeted… 

 Latest from  @Gperfume                totally delightful. Proving you can still make real good perfume from real 
good stuff. @taniasanchez 

 Great perfumery lives: Gorilla Perfumes' "Sikkim Girls" and "The Voice of Reason" are proof. 
@lucaturin 

NEW GORILLA PERFUMES 

 

The Sun  
$14.95 for 0.3oz / $24.95 for 0.8oz / $25.95 for 0.9oz / $34.95 for 1.4oz/ 
$35.95 for 1.5oz/ $55.95 for 3.1oz 
During the cold winter, Mark Constantine longed for warmth. While 
driving down the New Jersey turnpike to Cape May on a trip to the 
U.S., Mark listened to Simon and Garfunkel’s ‘America.’ Visions 
came to him of a big orange sun on a lollipop stick...orange, 
tangerine and sandalwood grace this fresh scent. (Vegan) 
 

 

 
Euphoria 
$14.95 for 0.3oz / $24.95 for 0.8oz / $25.95 for 0.9oz / $34.95 for 1.4oz / 
$35.95 for 1.5oz / $55.95 for 3.1oz 
Like ‘Sun’, Mark longed for other healing scents, to make one feel 
a kind of euphoria. Taking cues from books on aromatherapy, 
euphoric sensations were conjured using clary sage, grapefruit, 
lime and neroli. (Vegan) 
 

 
 
  
 
 

 

memorable and  All new fragrances are available in six different size bo
unique experience to traditional mass market scents. 
 

 



 

The Voice Of Reason 
$24.95 for 0.3oz / $59.95 for 0.8oz / $60.05 for 0.9oz / $89.95 for 1.4oz/ 
$90.95 1.5oz / $174.95 for 3.1oz 
Inspired by literary figures like William Burroughs and Neal 
Cassady and wordsmiths like Gil Scott Heron and Leonard 
Cohen, this scent conjures the Beat Generation and spoken word 
artists congregating at street corners, basement clubs and coffee 
shops. Strong aromas of French Gitane cigarettes and espresso 
with sandalwood and tonka bean as the main 
ingredients. (Vegan) 
 

 

Furze 
$14.95 for 0.3oz / $24.95 for 0.8oz / $25.95 for 0.9oz / $34.95 for 1.4oz/ 
$35.95 for 1.5oz / $44.95 for 3.1oz  
Looking out of the back door of his home, Simon found inspiration 
in his own garden with Furze. Furze is a British plant that can 
flower even in the wintertime. Legend has it that the flower was 
used by the Vikings to brew beer and if grown on your property, 
Furze could protect from curses or hexes − made into a broom, it 
‘sweeps’ away evil influences. Adding coconut and vanilla, this 
fragrance is sure to protect the wearer from evil! (Vegan) 
 

 

The Bug 
$19.95 for 0.3oz / $29.95 for 0.8oz / $30.95 for 0.9oz / $38.95 for 
1.4oz/ $39.95 for 1.5oz / $69.95 for 3.1oz 

Inspired by music, Mark and Simon felt the paranoia of the 
modern age with The Bug. Thoughts drifted to ominous 
surveillance cameras...voices whispering in the ears...hidden 
secret police and anonymous hackers. Ideas for a ‘protest 
perfume’ emerged − a disjointed scent for our times using such 
unique fragrances as galbanum and black pepper. (Vegan) 
 

 

Flower’s Barrow 
$19.95 for 0.3oz / $29.95 for 0.8oz / $29.95 for 0.9oz / $39.95 for 1.4oz/ 
$39.95 for 1.5oz / $69.95 for 3.1oz 
There are stories about an Iron Age hillfort  above Lulworth Cove 
in England. It was taken over by the Romans, who are said to 
haunt the place known as Flower’s Barrow. The ancient fort has 
sunk into the sea; nettles and brambles have taken over the land. 
To capture the spirit of this place in scent, Gorilla has utilized well-
used herbs like sage and thyme, as well as geranium and 
blackcurrant. (Vegan) 
 

 

Devil’s Nightcap 
$24.95 for 0.3oz / $49.95 for 0.8oz / $59.95 for 0.9oz / $74.95 for 1.4oz 
/ $79.95 for 1.5oz / $139.95 for 3.1oz 
One of the most mysterious standing stone structures sits in the 
town of Studland, and is known as The Devil’s Nightcap. Folklore 
from 1866 claims the Devil threw the stone across the sea, 
attempting to hit Corfe Castle. The stone was first noted by 
Borlase in 1058, who described it as “the great stone of men” - 
and he attributed Druidic properties to the rock. To capture this 
magic, oak moss, clary sage and ylang ylang were used. (Vegan) 
 



 

Sikkim Girls 
$19.95 for 0.3oz / $29.95 for 0.8oz / $30.95 for 0.9oz / $38.95 for 1.4oz 
/ $39.95 for 1.5oz / $69.95 for 3.1oz 
While hanging out in the oddly named ‘Hot Stimulating Café’ in 
Darjeeling, the café owner warned Sheema Mukherjee, a 
musician and composer, to stay away from the dangerous Sikkim 
Girls. The owner said they had seduced and stolen away his son-
in-law. Somehow they had accomplished this while covered head-
to-toe with the subtle yet sexual sway of their bodies. To capture 
their sensual ways, frangipani, vanilla and tuberose are included 
in this mix. (Vegan) 
 

 

Hellstone 
$24.95 for 0.3oz / $49.95 for 0.8oz / $54.95 for 0.9oz / $69.95 for 1.4oz 
/ $79.95 for 1.5oz / $139.95 for 3.1oz 
We find Simon in cold January, trudging across fields searching 
for the eerie spot known as Hellstone. The ancient standing stone 
structure was used as a burial ground 4000 years ago, and as 
written in 1803, legend has it the Devil flung this stone! Inspired 
by the smells of unearthed roots and freshly turned earth, the 
Hellstone-inspired perfume uses vetiver, cumin and beeswax. 

 
 
 

LUSH Fresh Handmade Cosmetics can be found in over 800 locations worldwide with 46 LUSH locations 
across Canada and 122 in the U.S, online at www.lush.com or by calling 1.888.733.LUSH.  For further 
information, digital images or product samples, please contact the LUSH Press Office: 
 
Erin Brady                  Susan Rotante                          Mandy Kirschner 
212-965-0161       212-965-0232                                           212-965-0131 
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